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TheYards has
astory to tell

Once home to the Navy's oldest shore
establishment and a brewery predating

the Civil War, the neighlbborhood honors the
industrial and entrepreneurial legacy that
anchors the area. With a historic building
stock and a decidedly modern take on life,
The Yards strikes a balance like nowhere else:
petween historic texture and history-making
innovation, waterfront and cityscape, always

active and totally at ease.

The Navy annexed the land currently occupied

by The Yards to support WWI campaigns.

The Boilermaker Building, where boilers were
built for naval vessels, was once central to the

United States’ military operations.

The Yardsis
reclaiming and
reshaping the
waterfront

The Yards

To be at The Yards is to be part of an authentic
neighborhood where never-before-seen
concepts launch and uniqueness is celebrated —
just look to the standout lineup of local favorites

and world-class lbrands for proof.

Plus, with its vast network of trails and parks —
not to mention Nationals Park — The Yards is an
outdoor oasis for waterside picnics, pre-game

tailgates, and post-workout hangouts.

Washington, DC

The Yards
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All pathslead
to The Yards

’ 3.5 miles to Downtown; 10-minute car ride from DCA
10+ Capital Bikeshare stations in the neighborhood
1.4 miles to the Capitol; 1.5 miles to Union Station
3.5 miles of Anacostia Riverwalk trail

10+ bus stops on site
Accessible via the 90, 92, P6, V4, 74, and Circulator bus routes

powntopn [ fih The Yards has the multimodal accessibility of a downtown hubb combined
Ecggy Botiom Z NG 3 with the refreshing outdoor atmosphere of a waterfront getaway. Steps
from Metro, moments from 1-395, and with ridesharing stops, charging
pegirpet stations, and plenty of docks, The Yards is the definition of all-access, all

Capitol Hill . . . . . .
T the time — with its local, regional, and national appeal drawing over three

million visitors throughout the year.
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Allthe best
retailers,inone
neighborhood

M STREET SW

Centrally situated within the vibrant Capitol Riverfront neighbborhood, The
Yards stands out with its distinguished architecture, coveted waterfront

setting, celebrated dining scene, and robust entertainment offering.

Phase 2 - %

Green space at The Yards —

P STREET SW

SHAKE S SHACK

Q

SALTLINE RASA

The Yards

theory’

FI T NUE S S

CAVA

ALl
PURPOSE

PIZZERIA

[solidcore]

SOUTH CAPITOL STREET

YCVs

pharmacy

Ballpark / Entertainment District

Nao
MISSION

K STREET SE

z
o
k3
—
5
s
1)
%
£
L STREET SE T
c
®

M STREET SE

7

3RD STREET SE

TINGEY STREET SE

%,
N PLACE SE WATER STREET SE

7 [

w
[a]
O STREET SE

<

7/>

4TH STREET SE

CANAL STREET SE

FIRST STREET SE

ANACOSTIA RIVER

The Yards

m STEADFAST DISTRICT
@ lululemon \{&;{% S sueeLy WINERY

ice cream

swoet SYERMIES jentg  julblioe
Tacorean
AGURSD! ey cone
@

eeeeeeeeeeee

Fan?osa Toastique | 6’“’% Vi A

. ¢~ Harris
j SEiLLING | Bammy’s e
CANNING y " PE?IQESTIAdL o= T

Washington, DC



The Yards Today The Yards Tomorrow
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¢ Lululemon

Building upon Currently, a curated mix of local and Lululemon planted the flag for the first
. | retail ) Lululemon Local on the east side of
the existing nationatretarers serve d growing the District. Here, Navy Yard residents
energy population of apartment residents, gear up in the latest activewear from
office workers, and DC locals seeking the Lululemon Lab collection and take
. . . advantage of the outdoors with fellow
a next-generation nelghborhOOd with fitness enthusiasts at weekly "Run the
a true 18-hour day. Riverfront” events.
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Albi

&3 Michelin 2022

For gourmet Levantine fare, Washingtonians An a ppetite

choose Michael Rafdi's Albi — Arabic for “my
heart." Albi's lauded modern Middle Eastern for originality

menu is supplemented by an impressive wine

selection from next door neighbor Maxwell
Park. During the day, locals enjoy stopping by The Yards' next phase is an exciting opportunity to reach

fer @ @oiiiee @il gelr crelssent e el an untapped market craving elevated shopping, standout
Albi's daytime café.

services, and unparalleled urban experiences.

Bammy’s

From the co-chefs behind DC's
Michelin-starred Maydan comes
Bammy's, a Cariblbean-style restaurant
that channels the high energy and
positivity of Jamaican culture into
mouth-watering jerk chicken, curry
goat, and rum cocktails.

Bluejacket

Neighborhood Restaurant Group's full-
service restaurant and brewery is always
bustling — from brunch to dinner and
beyond — with everything from pretzel
French toast and pressed pastrami
sandwiches to juicy IPAs and distinctive
lagers.

The Yards Washington, DC



'Anv‘._
EVAvive
-——

——
-

Fresh opportuwnities
With top-of-the-line retailers and a rare mix of assets — a picturesque waterfront,

acres of open green space, and a diverse array of residences and workspaces — The
Yards is the go-to spot for the next generation of Washingtonians.
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Boilermaker

300 Tingey
Street SE

29,000
11,000

Status:

Open

Space 120:

2nd Generation Space

Available Soon

Twelvel2

Boilermaker

Thompson
Hotel

Foundry
Lofts
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N Street SE
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Yards Place SE %
13,363 %

Thompson
Hotel
2

Vela

E_i
Retail 6B
2,076 SF
T

Yards Place SE
Canal Street SE

7

Status:

(R

Under Construction

2

Building Opening:
September 2023

- b:

Retail Shell Delivery: U o i
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Parcel H

Parcel H

/

21,000 SF Retail
466 Apartments

Status:

Under Construction

Building Opening:
September 2024

Retail Shell Delivery:
Q2 2024
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Parcel F

Two level retail
opportunity

25,000
300,000

Status:

Under Development

Building Opening:
Q4 - 2025

Retail Shell Delivery:
Q2 - 2024
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As stewards of The Yards,
Brookfield Properties partners
with the Capitol Riverfront
to bring over 150 community
events to the neighbborhood
each year, effectively
activating The Yards' 5.5 acres
of green space.
E‘fl
YARDS MARINA & PARK

ICE YARDS

T >

TIKI YARDS BOARDWALK YOGA BY VIDA FITNESS DANCING FOUNTAINS YARDS PARK

AAVavam .
%:# The Yards Washington, DC



The Yards is the epicenter of the southeast waterfront, with growing
residential and office populations eager to spend time and money in
this dynamic urban hub. As DC's fastest growing neighborhood, The

Capitol Riverfront features ten acres of parks, 6.6 million square feet Metro Renters ?

of office space (and 460,000 square feet under construction), and Spend freely on fashionable

7100 residential units, with 5,300 more to come. clothing and the very latest
gadgets

Seek out new adventures, explore

local arts and culture, and take

. on new hobbies
59% population growth ‘
in the past decade WITHIN 15-MIN WALK Grocery shop at Whole Foods or
The Yards' trade areas are populated by POPULATION (2020) 16 333 Trader Joe's and buy organic
affluent residents with ample disposable '
income for expenses ranging from home POPULATION 29 541
furnishings to apparel. GROWTH (2024) '

AVERAGE HH INCOME $106,726

AVERAGE AGE

% BACHELORS
DEGREE +

DAYTIME

POPULATION 35,312

LIFESTYLE Metro Renters
SEGMENTS Laptops & Lattes

el | & @ L C 7 CAPITOL RIVERFRONT DEVELOPMENT

7.3M SF office space + 1.7M pipeline

13, 608 residential units with
1,179 under construction + 5000 planned

1,422 hotel keys

MAJOR EMPLOYERS

Navy Yard, DOT, NAB, Chemonics

¢ Laptops & lattes

Constantly use their laptops,
iPads, and mobile phones to stay

connected

Spend money on cool clothes, dining

out, travel, and hitting the spa

Exercise regularly and prefer organic
food, purchasing groceries at

higher-end markets

The Yards Washington, DC
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Jen Correale Kim Stein

jen.correale@brookfieldproperties.com kstein@klnb.com




